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The mighty Alps

A global success dream come true

“In the imaginations of people spanning the globe this moun-
tainous region in the middle of Europe stood for an authentic
nature experience, a healthy life and even paradise on earth”

or a long time, the Alps were

an area of poverty and thinly

populated. Today, they belong Lo
the world’s most successful economic
regions. The arc of the Alps spans from
Lyon to Vienna and from Munich to
Milan.

These cities, as well as Switzerland
- the heart of the Alps - are home to
some of the finest institutions of higher
education. The international airports in
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Zurich, Munich, Milan (Malpensa), Lyon
and Vienna are the point of entry for
150 million people that travel to this
region every year. A quarter of world
tourism takes place in the Alps.

There is something very mystical
about the Alps — especially when one
lives in a flat country. Growing up in
Holland, already in preschool my
classmates used to envy me because I
spent my holidays in the Swiss moun-

tains. The muesli my aunt used to
serve me in England was called "Alps".
I did not assume that this muesli was
actually produced in the snowy moun-
tains, but I did understand that the
Alps were not only synonymous with
holidays for me. In the imaginations of
people spanning the globe this moun-
tainous region in the middle of Europe
stood for an authentic nature experi-
ence, a healthy life and even paradise
on earth,

Yet the Alps are so much more
than just breathtaking sceneries and
health spas. For centuries, people have
been relying on their natural resourc-
es. Later, the Alps, an important source
of hydro power, favoured industrial
development. Today, the “white coal”
from the White Mountains provides
Europe with 15% of its annual energy
requirements. The Italian city of Bol-
zano and the Austrian region of Steier-
mark became important centres of the
steel and coal industry, With the rise
of tourism and new technologies, the
importance of the Alpine heavy indus-
tries gradually faded. Today, snow and
bytes generate surplus value.

“The Alpine Way"’: Globally successful
The clever inhabitants of the Alps
have created worldwide famous com-
panies such as Swarovski, Compagnie
des Alpes (CDA) — the world’s largest









